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Role Description and Person Profile
	Role Description
	

	Job title:
	NAM Senior Poultry Technical Manager

	Reports to:
	Global Poultry Technical Manager

	Location:
	USA

	Direct & Indirect Reports:
	None


	Overall Purpose:
	· Develop technical solutions for the North America poultry business aligned with global strategies.
· Implement technical programs and partner with the sales team to support product sales across all poultry sectors.
· Collaborate cross-functionally with technical teams to support the development of strategies and services to ensure they are technically robust and supported by accurate information.
· Work closely with R&D to align research priorities and development initiatives with the company’s strategic direction.
· Support the Americas Marketing and Commercial teams to enhance communication and ensure alignment with the company’s strategic objectives.
· Deliver results within an appropriate risk profile maintaining full compliance with company policies and standards.


	Key Responsibilities:
	Performance
· Develop effective solutions for key accounts to support both regional and global sales objectives.
· Contribute to pre-alignment meetings with all sales channels (commercial, sales agents, and distributors) prior to key accounts meetings.
· Review and refine technical materials and resources to support technical, marketing, and sales initiatives.
· Strengthen the regional technical team performance by continuously developing expertise in feed production, animal health and animal nutrition 
· Prepare customer visits plan and monthly reports to share 
insights and updates with marketing and commercial teams regionally and globally. 
· Oversee customer field evaluations and global research activities ensuring trial data and documentation are securely maintained.
· Ensure full compliance with company quality assurance and environmental compliance requirements.
· Monitor and analyze market trends, customer behavior and competitor activities, collaborating with marketing and commercial teams to identify and develop new market opportunities. 
· Collaborate with the Americas Marketing Lead to ensure all marketing activities comply with regional needs, regulations and standards, protecting and enhancing the company’s reputation.

Strategic
· Collaborate with Global Technical Managers and regional teams to ensure the technical action plan aligns with the company’s regional strategic pillars.
· Deliver an agile and responsive technical strategy that adapts to evolving market dynamics and competitive pressures. 
· Identify and drive continuous improvement initiatives, reviewing, updating, and implementing changes to support business needs. 
· Partner with NAM commercial and marketing teams to assess customers’ needs and support the development and introduction of tailored solutions for the NAM poultry market.

Relationships
· Build and maintain strong relationships with internal stakeholders across production, technical, sales, finance, marketing, and research and development to achieve strategic company objectives.
· Collaborate with NAM commercial and marketing teams to develop strategic partnerships with agents and distributors.
· Serve as a leadership role model supporting Global Technical Managers in developing team capabilities and recruiting high-performing talent. 
· Work closely with Senior Leadership and Leadership Update Teams ensuring timely of relevant insights and information 

Community
· Engage with all relevant stakeholders to maintain a community of technical professionals at AB Vista.
· Contribute to the broader AB Agri and ABF sister company technical communities within the region.









	Person Profile
	
	Essential or 
Desirable

	
	PhD or equivalent in animal nutrition.
	E




	Qualifications/ Experience:
	At least 8 years experience in technical feed additive sales, or commercial production in animal nutrition.

Ability to build and maintain strong relationships across functional teams to deliver strategic objectives

Project management and product development experience.

Knowledge of N. American and Canadian poultry markets.

Proven ability to lead and coordinate cross-functional, multicultural teams with diverse skill sets.

Fluent in English, written and verbal.

Fluent in a second language.

Proven experience generating revenue through product and service sales. 

	

E



E


E


E



E

E

D


D

	Key behaviours:
	Able to work in a multi-cultural environment: acting as a role model, communicating effectively, sharing ideas and thinking strategically.

Ability to work cross-functionally across a global business & regionally; juggling priorities and influencing several stakeholders, building meaningful relationships across the business.

Progressive attitude towards change, willingness to learn and adapt.

Solution-oriented, with strong focus on customer needs.


Ability to work efficiently remotely, self-driven.

Drive performance using analysis and key metrics. 
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	Other factors
	Travel required domestically and worldwide,50%.
	
E
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