	Role Description

	Job Title
	Marketing Manager

	Reports to
	Regional Commercial Director – North America

	Indirect Report to 
	Central Head of Marketing 

	Location
	United States

	General Purpose
	· Support the Central Marketing team in developing global marketing initiatives covering products, services and market intelligence. 

· Implement global marketing initiatives in the North American market (NAM) to support products and services in monogastric and ruminant sectors.

· Work with Market Vision, a market database to provide the commercial NAM team with an update on current product and market trends and to provide a strategic outline of new product launches into the marketplace.
 
· Work closely with the NAM Commercial monogastric and ruminant teams to support continued sales and growth of the business. 

· Manage and coordinate all AB Vista marketing activities in NAM. including customer events, shows and conferences.



	Key Responsibilities
	
· To work closely with the Central Marketing function to develop and support new global marketing strategies to promote existing and new AB Vista products and services.

· Support and coordinate with the Central and Regional teams the launch of new products in the North American Market to ensure all marketing activities and information are in place to help drive sales and market growth. 

· Develop, define and implement a Regional Marketing plan for poultry, swine and ruminants (including regional PR activities) aligned with the core AB Vista marketing strategy.

· To manage the Regional Marketing budget including implementing and monitoring of the regional marketing sponsorship activities with the NAM commercial, technical and finance teams. 

· Manage and deliver the annual regional strategic business analysis and monitor the ongoing implementation (KPI). 

· Manage and update customer and product information in the Regional Market Vision database in coordination with the commercial team.

· Use the Market Vision database to conduct market and business analysis of the NAM market as it relates to AB Vista products and services providing market insights. Translate this market intelligence into actionable ideas to be presented to the commercial team. 

· Work closely with Central Marketing, NAM team. Agents, Distributors, and outside contractors as needed to deliver customer events, shows and conferences. 

· Work with the monogastric and ruminant commercial and technical teams to coordinate articles and publicity of AB Vista products and services. 

· Coordinate with all facets of AB Vista’s business to ensure product data sheets, SDS and all pertinent information on our products is up to date and available for our technical managers and agents when needed.

· Manage and work with the regional PR company to ensure that the marketing objectives specific to NAM are met, including development of promotional materials, publications, podcasts, webinars, articles and internal brochures.  



	Budgetary Responsibility 
	· Managing the NAM Marketing Budget 

	Desired Skills/Knowledge
	
	Essential/Desired

	
	· Significant experience in marketing; supporting existing and bringing new products to market

· Experience of working in the animal nutrition sector 

· Understanding of and reporting from data marketing systems 

· Bachelor’s degree in a Scientific, Marketing or Commercial discipline.

· Experience in developing a high value global Business-to-Business (B2B) brand.

· Excellent communication skills, listening, written & verbal

· Experience in preparing, monitoring and managing budgets 

· Experience in Power BI and market databases 

· Strong analytical skills  

· Fluent in English language

· Basic Spanish 
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	Key Behaviours 
	· Self-motivated and organized 

· Excellent project management skills, interpersonal skills and multitasking ability  

· Good communication, time management

· Outstanding attention to detail 

· Work well with a team or independently 
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	Travel required
	10-35%



