Role Description & Personal Profile


	Role

	Job Title:

	Head of Marketing AB Neo

	Division: 

	AB Neo

	Department:

	Commercial

	Location:

	Flexible with frequent European travel

	Role Type:
Permanent, FTC etc
	Permanent

	
Team Structure:
Reports to, Direct & Indirect Reports


	Reports to the Commercial Director
3 direct reports 




	Description

	Impact Statement:
The contribution of the role to achieving the overall business objective. Span of impact. 
Main purpose, focus of the role.






	This role is responsible for the management and execution of the AB Neo Marketing and Brand Strategy, owning the impact the brand has in both local markets and globally.  

Understanding the value drivers of the business and identify in conjunction with the AB Neo leadership team and particularly the Commercial Director opportunities to grow revenue and market share.

Owning the brand across all jurisdictions and working closely with the Commercial and other functions to ensure that all messaging reinforces the brand values.

	Feed Safety
	Understand the impact of processes and actions on Feed Safety. Ensure all collateral (including packaging material) is legally compliant


	Key Responsibilities:
The key objectives and accountabilities of the role. (5 to 10 areas)








	Responsible for the creation and execution of the global AB Neo marketing strategy and for working with in-country teams to co-create local marketing and communication plans.

Provide the AB Neo Leadership team with market intelligence by maintaining a strong network of industry contacts

Communicate the Marketing Strategy and objectives such that all marketing and commercial teams are aligned

Ensure the AB Neo brand is built so that it becomes the leading brand in Neonatal feed manufacture

Creation and management of the AB Neo marketing budget, including managing all global and local spend on external marketing and PR

Planning and execution of customer events & exhibitions

Managing the AB Neo Customer Relationship Management system, ensuring data is accurate and up to date and the management of that data is in full compliance with legal responsibilities

Support the Technical and Commercial teams with a full suite of marketing collateral for all products, creating systems and processes that ensure that collateral is always available, compliant, and accurate. 

Responsible for the AB Neo ‘voice’ globally, ensuring tone and content is consistently ‘on message’

Develop and implement a social media strategy including the effective creation and execution of social content and adherence to brand guidelines.  Ensuring the integrity of the brand is protected at all times. 

Champion for the AB Neo culture based on our values
 
Ensure effective launches of new products into the market, including:
· Early identification of new products, launch strategies and schedules
· Updating commercial teams with product launch plans and strategies
· Managing the creation and distribution of launch collateral
· Coordinate colleagues to ensure effective, compliant and timely launch plans
· Complete the launch review and share learnings appropriately



	KPI’s 


	# marketing campaigns annually
# attendance at exhibitions / conferences/ trade shows
# internal ‘newsletters’ and Town Halls
# Brand integrity
#market penetration
#digital presence

	Key Stakeholders
What are the challenges of the relationships, communication strategies required etc

	AB Neo Commercial Director
AB Neo Technical Director
AB Neo Product Champions
AB Neo Regional Directors

	
	

	
	






	Person Specification
	
	Essential / Desirable

	Knowledge:
Consider  any formal qualifications genuinely necessary or any key areas of knowledge.
	Marketing Degree
Experience working in marketing in the feed/food industry
Business English both spoken and written
Proven leadership abilities 
Strong track record of working successfully across multiple geographies
Strong brand management experience 
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	Key Behaviours:
Consider which of our guiding principles are particularly relevant and also any role specific behaviours
	· Ability to work collaboratively with others to provide a high quality service.
· Demonstrated experience of building senior relationships across geographies. 
· Collaborative. 
· Broad industry/product knowledge 
· Fluent English speaker with additional languages desirable
· Educated to degree level.
· Strong leadership skills and experience.
· Credible and confident communicator (written and verbal) at all levels.
· Expert negotiating and influencing skills.
· Innovative with entrepreneurial flair.
· Passionate about achieving high levels of excellence.
· Highly energised and motivated with a high level of commitment.
· Commercially astute and customer focused.
.
Ability to prioritise, demonstrating first class organisational skills and time management skills

	

	Other factors:
Travel, Shift Working, HGV Licence etc
	Adopt a creative use of technology, travel, communication mediums and face to face interaction to deliver results & team engagement, whilst achieving a sensible work life balance.
This role will require frequent travel to other AB Neo sites
	E
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