
		         
	Role Description
	

	Job title:
	E-Commerce DTC Manager (Fixed term contract)

This is initially a fixed-term maternity-cover opportunity. As our digital and DTC capability continues to develop, there may be future opportunities within the business, although these cannot be guaranteed.

	Reports to:
	Marketing Director

	Location:
	Home-based role with occasional travel to Monmouth, Peterborough and other business locations as required.

	Direct & Indirect Reports:
	N/A

	Overall Purpose:
	The E-Commerce DTC Manager is responsible for driving the performance and continued development of Global Supplements’ consumer-facing websites across NAF, Natural VetCare and Nutrilabs.

For transactional websites, the role is focused on delivering sustainable sales growth through improved conversion, average order value, retention and customer experience. For non-transactional websites, the focus is on increasing engagement, education and customer relationships, while supporting their future evolution towards greater digital commerce capability where appropriate.

The role owns the onsite customer experience, continuously improving website performance through CRO, UX optimisation, merchandising, SEO and website development. Working closely with BMarketing, Commercial and other internal teams, the DTC Manager ensures websites remain current, relevant and effectively support campaigns, promotions, product launches and wider commercial priorities.

Using performance data, customer behaviour and consumer insight, the role identifies and prioritises opportunities to improve customer experience, engagement, conversion and long-term digital growth.


	
Key Responsibilities:
	1. Digital Performance & Growth
· Own day-to-day performance across Global Supplements’ consumer-facing websites. 
· Drive sales growth across transactional sites through improved conversion, AOV, retention and repeat purchase. 
· Drive engagement, education and relationship-building across non-transactional websites. 
· Monitor website performance and identify risks, opportunities and priority actions. 
· Produce regular performance reporting with clear recommendations. 
2. Conversion & Customer Experience
· Own an ongoing CRO programme across relevant websites. 
· Analyse customer journeys and identify friction or drop-off. 
· Develop and prioritise CRO improvements and tests. 
· Optimise landing pages, product pages, collections, navigation, basket and checkout. 
· Improve onsite merchandising, cross-sell, upsell, bundles and product recommendations. 
· Measure the impact of changes and use learnings to guide future improvements. 
· Ensure mobile and desktop experiences are continually optimised. 
3. Website Trading & Content
· Keep all websites current, accurate and relevant. 
· Work with Marketing and Commercial teams to translate campaigns, promotions and product launches into effective onsite activity. 
· Own the website trading and content calendar. 
· Manage homepage activity, promotional messaging, collections, landing pages and other onsite merchandising. 
· Ensure promotional activity is configured correctly, launched on time and evaluated afterwards. 
· Manage product availability and out-of-stock activity with relevant internal teams. 
4. SEO & Organic Performance
· Own/coordinate ongoing SEO activity. 
· Ensure site architecture, content, products, collections and technical configuration support organic search. 
· Monitor organic performance and identify growth opportunities. 
· Work with Marketing on content opportunities informed by search behaviour. 
· Coordinate technical SEO improvements with developers/agencies. 
5. DTC Projects & Website Development
· Own and prioritise the website development and optimisation roadmap. 
· Manage digital projects from brief through delivery and evaluation. 
· Coordinate developers, agencies and internal stakeholders. 
· Maintain the development/CRO backlog. 
· Evaluate new functionality, apps and tools. 
· Prioritise activity based on commercial impact, customer need and effort. 
6. Cross-Functional Coordination
· Act as the central point of coordination for website activity. 
· Work with Marketing teams on campaigns, content and traffic-driving activity. 
· Work with Commercial teams on promotions, pricing and trading priorities. 
· Work with Supply Chain/Operations on availability and fulfilment issues. 
· Work with Customer Support to identify common friction points or customer needs. 
· Manage external agencies and development partners.

Works closely with Marketing teams responsible for paid, owned and earned traffic acquisition, ensuring traffic generated through these channels is effectively engaged and converted onsite.


	Budgetary Responsibility:
	Yes



	Person Profile/Knowledge 
Experience, any formal qualifications and necessary keys areas of knowledge or experience.

	Essential
	Desirable

	DTC / E-commerce Experience – Demonstrable experience managing and improving DTC or e-commerce websites, with a strong understanding of the commercial drivers of performance.
	Experience managing multiple websites, brands or markets within one role.

	Shopify Management – Strong hands-on experience managing Shopify websites, including products, promotions, configuration and supporting applications.
	Experience supporting international e-commerce or digital websites, including localisation, translations and differing market requirements.

	Conversion & Customer Experience – Experience improving customer journeys, UX and conversion through ongoing CRO activity.
	Experience with tools such as Klaviyo, Gorgias, subscription, loyalty, review and analytics platforms.

	E-commerce Trading – Experience managing promotions, onsite merchandising, product launches and campaign activity.
	Experience within pet, equine, animal health or another branded consumer category.

	Digital Project Management – Experience managing website or e-commerce projects and coordinating internal stakeholders, agencies and developers.
	Knowledge of accessibility standards and digital best practice.

	Data & Analytics – Strong analytical skills, using website and commercial data to identify opportunities and make recommendations.
	

	SEO Knowledge – Good working knowledge of on-page, content and technical SEO.
	

	Key Behaviours:
	Commercially Minded - Understands the commercial drivers of digital performance and prioritises activity that improves sales, conversion, engagement and customer value.
Customer & Data Focused - Uses customer needs, behaviour, performance data and insight to identify opportunities and make evidence-based decisions.
Proactive & Improvement Focused - Continuously looks for opportunities to improve performance, conversion, engagement and customer experience rather than waiting for direction.
Strong Ownership & Delivery - Takes responsibility for projects and activity from brief through to implementation, ensuring actions are completed and outcomes measured.
Collaborative - Works effectively across Marketing, Commercial, Customer Support, Operations, Supply Chain and external partners to deliver joined-up digital activity.
Organised & Clear Communicator - Manages multiple websites, projects and stakeholders effectively, while communicating priorities, requirements, performance and recommendations clearly.
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