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Role Description & Person Profile

	Job Title

	Senior Brand Manager – Natural Vetcare

	Reports to

	Marketing Director

	Business

	Global Supplements 

	Location

	Remote (with occasional travel as when needed)

	Direct & Indirect Reports

	N/A

	Budget Responsibility
 
	Management of brand marketing budgets and campaign spend in line with agreed plans.




	Role Overview
Impact Statement 

	To help drive the growth of the Natural VetCare brand by delivering insight-led brand strategy, innovation, and impactful communications. The role will ensure our range of pet supplements stands out and drives demand with consumers, building distinctive brand assets, and delivers sustainable commercial growth across key retail and digital channels.

	
Key Responsibilities

	
Brand Strategy & Planning – contribute to the development of the Natural VetCare brand strategy and long-term plans, ensuring clear positioning and growth.
· Innovation & Renovation – manage the pipeline of new products and pack upgrades, from insight generation through to launch.
· Portfolio Management – contribute to pricing, pack architecture, and product range optimisation to maximise clarity for consumers and value for the business.
· Communications & Activation – develop insight-led, cut-through campaigns and manage agencies and internal teams to deliver effective media and creative plans.
· Trade Marketing & Commercial Support – partner with sales to deliver strong retailer activation, trade stories, and distributor support.
· Events & Brand Representation - Support key brand events, trade shows, and industry activations as required.
· Consumer Insight & Data – act as the voice of the consumer, leveraging research, data, and analytics to guide decisions and measure effectiveness.
· Performance Tracking – monitor brand health, sales, and campaign results to inform future plans and optimise spend


	Key behaviours:
	Action-orientated: Takes initiative, gets things done and drives projects forward with pace and energy.
Creative problem solver: Brings fresh ideas and practical solutions to challenges.
Strategic thinker: Balances day-to-day execution with a clear view of long-term brand growth.
Hands-on mindset: Comfortable getting stuck in and taking ownership, from strategy through to execution.
Entrepreneurial / start-up mentality: Thrives in a fast-moving environment, comfortable with ambiguity and motivated by building and scaling a brand.
Learns & adapts: Open to feedback, curious and eager to continuously improve.
Collaborative: Builds strong relationships and works effectively across teams and functions.
Commercially aware: Understands how marketing activity drives business performance and brand value.
Organised: Able to manage multiple priorities while maintaining attention to detail.
Clear communicator: Communicates ideas and updates confidently and concisely.
Resilient:  Stays focused and constructive when facing challenges, able to navigate setbacks and keep projects moving forward.


	Other Factors
Travel, shift pattern, working hours, Licence type etc.
	




















Person Profile

	Required experience, qualifications, and necessary knowledge 

	Essential
	Desirable

	
· Degree in Marketing, Business or Related Field
· Experience in FMCG / Consumer Brand Marketing

· Proven track record of developing and executing brand strategies that drive growth
· Strong experience managing product launches, innovation pipelines and portfolio development
· Demonstrated ability to analyse consumer, market and competitor data to inform commercial decisions
· Experience working cross-functionally with commercial, R&D and supply teams
· Experience managing external agencies and partners
· Strong commercial acumen and budget management
· Strong communication, presentation and stakeholder management skills
· Understanding of digital marketing, media planning and campaign activation
· Interest in pet wellbeing and companion animal care
· Ability to lead brand projects end-to-end, from insight through to commercial delivery
· Experience launching or managing brands in major retail channels (e.g. grocery, specialist retail or e-commerce


	






	AB Agri High Performance Framework
	Our high-performance framework is a set of guiding behaviours which have been created with people from across our businesses to enable great performance across the organisation.  The focus is on what you can do to demonstrate high performance in your role, as well as the behavioural inputs to assist you getting there.  

· Pioneering – Curious, spirited and bold. We lead the right way. 
· Excellence – We seek excellence in all that we do.
· Growth – We create ways for our people and customers to thrive. That’s how we keep making a difference. 







Page 1 of 2
Page 1 of 2
[image: A group of logos with text

Description automatically generated]
image2.jpg




image1.JPG
ol | Jor | | s | 4N | NAF | ase | oD | anso | i | comifl | Komenne

m ‘ ﬁ -] ‘ @ ‘ NMF\O‘ Ypex | obsain | . uv/\LT/\‘ ee ISI’.'L"!'“ “Sesmdne





