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Role Description & Person Profile 

	Job title:
	Brand & Marketing Designer 


	Reports to:
	Head of Operational Marketing

	Location:
	

	Direct & Indirect Reports:
	No Direct reports

	Role Overview
	We are seeking a highly creative Brand & Marketing Designer who thrives in a fast-paced, multi-brand environment. You’ll work on projects ranging from big campaign concepts to day-to-day marketing materials, ensuring our brands connect with audiences in fresh and meaningful ways.


	Key Responsibilities: 
	· Design engaging content across digital, print, and social media platforms.

· Develop and maintain brand guidelines to ensure consistency across all channels.

· Support marketing campaigns with creative assets (ads, banners, email templates, presentations, brochures).

· Collaborate with marketing and content teams to concept and execute design ideas.

· Adapt brand creative for different audiences and formats.


· Develop creative assets for internal channels: newsletters, presentations, intranet visuals, reports, templates.

· Ensure brand consistency across multiple business units and product lines.


· Partner with Marketing communications specialists to translate messages into visual stories.

·  Manage multiple design projects in a fast-paced environment.




	Budget Responsibility:
	No



	Person Profile/Knowledge 
Experience, any formal qualifications and necessary keys areas of knowledge or experience.

	Essential
	Desirable

	·  2–4 years of experience in graphic, marketing, or brand design.
· Strong portfolio showcasing multi-channel design work.
· Strong conceptual thinking with excellent execution skills.
· Experience designing for campaigns, social media, and web.
· Ability to work collaboratively while managing multiple priorities.

	· Motion graphics or video editing.
· Experience of working within a multi-brand business.

	
	

	Key Behaviours
	· Creative Thinking – Brings fresh, original ideas and translates complex messages into engaging visual stories.

·  Adaptability – Able to shift seamlessly between different brands, styles, and project types while maintaining quality.

· Collaboration – Works effectively with colleagues across marketing, communications, and business units; values feedback and co-creation.

·  Attention to Detail – Delivers polished, consistent, and error-free designs across all outputs.

· Proactivity – Anticipates design needs, proposes creative solutions, and takes initiative without always waiting for a brief.


· Communication – Explains design decisions clearly and presents creative concepts confidently to both creative and non-creative audiences.

· Customer Centric Mindset – Designs with the end-user in mind, ensuring accessibility, clarity, and impact.

· Continuous Learning – Keeps up with design trends, tools, and technologies, applying them where relevant to keep the brand fresh.


	Other Factors
Travel, shift pattern, working hours, Licence type etc.
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