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	Role Description
	

	Name:
	

	Job title:
	Graphic Designer

	Reports to:
	TBC

	Location:
	Remote (with occasional travel as and when needed)

	Direct & Indirect Reports:
	N/a

	Overall Purpose:
	
To deliver high-quality, commercially effective creative design across the Global Supplements brands (NAF, Nutrilabs & Natural VetCare), bringing each brand to life consistently across physical and digital channels. The role will be a hands-on brand guardian, creating and adapting assets from initial brief through to production-ready artwork, supporting campaigns, product launches and commercial activity while improving speed, quality and creative efficiency.


	
Key Responsibilities:
	· ​Creative Design & Brand Delivery - create high-quality consumer-facing work across NAF and Natural VetCare, keeping each brand distinctive, relevant and visually consistent.
· Print, POS & Production - design brochures, advertisements, point-of-sale, exhibitions, presentations and promotional assets; prepare production-ready artwork and manage print ordering with suppliers.
· Digital, E-commerce & Motion - create static and animated assets for websites, email, social, paid media, retailer platforms and Amazon A+ content, with short-form video editing where capability allows.
· Packaging Artwork & Maintenance - adapt packaging for UK and international markets, roll out agency master files across products, formats and languages, and manage ongoing artwork updates including back-of-pack labels, claims, regulatory changes and range updates. Prepare accurate repro-ready files and coordinate 3D pack renders where required, producing them directly where capability allows.
· Campaign Rollout - translate agency concepts and key visuals into effective channel-ready assets without diluting the core creative idea.
· Brand Guardianship & Asset Management - act as the day-to-day guardian of multiple brands; maintain style guides, templates and master files, and manage organised asset libraries, naming conventions, access, usage and version control so teams and markets can find and use the correct assets.
· Freelance & Overflow Resource Management - plan creative capacity and, when workload exceeds internal resource, source, brief and manage freelance designers or specialist partners. Maintain quality, brand consistency, cost control and delivery against deadlines.
· Collaboration & Compliance - work with marketing, commercial, regulatory, packaging, print suppliers and external agencies to deliver accurate, compliant work.
· Creative Efficiency - improve briefing, production and approval processes, increase asset reuse and reduce unnecessary external agency spend.
· Priority Management - balance requirements across multiple brands, campaigns, product launches and commercial initiatives, delivering high-quality work at pace.


	Budgetary Responsibility:
	No direct budget ownership, but responsible for sourcing and managing cost-effective print, production and freelance creative support within agreed budgets, including briefs, quotations, quality and delivery.



	Person Profile
	
	Essential or 
Desirable

	Qualifications/
Experience:
	· Degree, or equivalent professional experience in Graphic Design or a closely related discipline.
· 3-5 years of relevant graphic design experience within an in-house team, design studio or agency.
· A strong portfolio demonstrating high-quality consumer design across print, retail and digital channels.
· Advanced working knowledge of Adobe Creative Cloud, particularly InDesign, Illustrator and Photoshop.
· Strong experience creating print, point-of-sale, exhibition and promotional artwork.
· Excellent production and repro knowledge, including pre-flight, colour management, bleed, dielines, proofing and supplier specifications..
· Experience adapting packaging artwork accurately across SKUs, formats, claims, languages or markets.
· Experience creating digital assets for websites, email, social media, paid media and e-commerce platforms.
· Ability to interpret a brief and adapt agency concepts into effective channel-ready creative without diluting the core idea.
· Experience developing style guides and reusable templates, and managing creative asset libraries, master files, naming conventions, access and version control.
· Excellent typography, layout, image editing and artworking skills, with exceptional attention to detail.
· Ability to manage multiple brands, stakeholders, priorities and deadlines in a fast-moving environment.
· Experience briefing and managing freelance designers, artworkers or specialist creative partners to flex capacity while maintaining quality, brand consistency, cost and deadlines.
· Basic video editing capability for short-form digital or social content.
· Motion graphics or animation skills, ideally using After Effects or an equivalent tool.
· Experience creating or commissioning 3D product and packaging renders for e-commerce, retailer, presentation or campaign use
· Experience of photography, art direction, Amazon A+ content, FMCG, retail, pet care, animal health or nutrition brands.
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	Key behaviours:
	Creative and brand-led: Brings strong visual judgement and understands how design builds distinctive, recognisable brands.

Hands-on and pragmatic: Enjoys making the work, solves problems quickly and is comfortable moving from concept to detailed artwork.

Meticulous: Maintains exceptional accuracy across copy, product details, versions, specifications and final files.

Organised: Plans work and capacity clearly, manages competing requests, and brings in external support early when deadlines or workload require it.

Collaborative: Builds constructive relationships, listens well and responds positively to feedback from different functions.

Proactive: Identifies improvements, develops reusable solutions and takes ownership rather than waiting to be directed.

Commercially aware: Understands that creative must attract attention, support customers and contribute to brand and business growth.

Adaptable and resilient: Remains calm and constructive when priorities change, deadlines tighten or work requires further iteration.

	

	Other factors (Travel, shiftworking):
	Occasional travel to offices, events, photoshoots, print suppliers and agency partners. Some flexibility may be required around launches and production deadlines.
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