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Role Description & Person Profile 

	Job title:
	Marketing Manager

	Reports to:
	Senior Marketing Specialist

	Location:
	Office based

	Direct & Indirect Reports:
	

	Role Overview
	Nutrilabs, as an established and annually growing brand in the supplementary feed sector for animals, undertakes numerous marketing activities in various channels to highlight our products. In particular, we focus on targeted marketing for our brand itself/branding, as well as on marketing cooperation with our trade partners from the veterinary sector, online shops and pharmacies. The constant increase of brand awareness is one of the main pillars of our success.
Furthermore, the future focus on digital and performance marketing including E-commerce, represents a new pillar of Nutrilabs’ go to market strategy, where the right capabilities are a key to success 

	Key Responsibilities: 
	
· Creation, coordination and implementation of marketing plans with our cooperation partners on an annual basis including performance tracking

· Planning and creation of marketing materials for our focus areas: Trade partners and brand marketing

· Preparing briefings and working with agencies/freelancers

· Ongoing development of the NutriLabs website 

· Further development of social media channels: content planning, advertising campaign planning

· Preparation and organisation of trade fairs and events/presentations including accompanying communication measures

· Focus on digital marketing, social media and Email Marketing 

· Creation of digital performance marketing campaigns including planning, campaign management & performance tracking,  


	Budget Responsibility:
	no








	Person Profile/Knowledge 
Experience, any formal qualifications and necessary keys areas of knowledge or experience.

	Essential
	Desirable

	· Bachelor Degree in Marketing and equivalent work time of 2 years or equivalent work time of 4 years 
	· Master Degree in Marketing and equivalent work time of 2 years or equivalent work time of 4 years

	· Industry experience: preferred (but not required) sectors: animal health, petfood, pet supplements, human nutrition, human supplements, veterinarian sector, pharmaceutical sector 
	· Industry experience: animal health, petfood, pet supplements

	· Data Analysis and Reporting: Strong analytical skills with the ability to interpret data, identify trends, and make informed business decisions. Experience with digital/online/e-commerce KPI and data interpretation.
	· Data Analysis and Reporting: additionally: Experience with BI programs (e.g. Power BI or SAP BI cloud) 

	· Digital & E-Commerce Marketing Knowledge: Understanding of E-Commerce-specific marketing, including PPC advertising, promotional strategies, performance marketing. Understanding of SEO/SEA management
	· Digital & E-Commerce Marketing Knowledge:
Experience with amazon vendor/seller systems, marketplace e-commerce platforms

	· Marketing Campaign Development: Experience in developing product specific campaigns among online channels: digital / online display, social media, platforms like youtoube etc.    
	· Marketing Campaign Development:
Additionally: Experience with other channels: print, POS etc. 


	· Experience with CMS: Understanding of Content management Systems (in executional cooperation with agencies) 
	· Experience with CMS: 
Additionally: preferably with shopify


	· Agency stakeholder management
Experience in working together with agencies and freelancers
	· Experience with Adobe CC or Canva:
Bonus points if you’re fluent in Adobe CC (or Canva) and can self-produce small assets (banners, flyers, social content), while coordinating freelancers/agencies for larger campaigns.

	· Exhibition planning 
Experience with exhibition planning and attendance
	

	· Language skills: 
German as mother language
English: strong communication and negotiation skills (C1 level) 
	

	Key Behaviours
	· Commercially Driven: Understanding of commercial goals and how they contribute to sustainable growth for the business 
· Execution strength: “just do it” mentality, with profound data analysing decision making capabilities 
· Detail-Oriented: Ensures accuracy across product listings, reporting, and performance monitoring
· Collaborative: Works effectively with cross-functional teams, external partners, and stakeholders
· Proactive and Self-Motivated: Takes initiative to solve challenges and drive results without constant supervision
· Customer-Focused: Understands customer needs, behaviour, and experience to deliver value and build loyalty
· Problem Solver: Identifies obstacles and implements effective solutions quickly and efficiently
· Adaptable: Thrives in a dynamic, fast-paced environment and adjusts to new challenges and priorities


	Other Factors
Travel, shift pattern, working hours, Licence type etc.
	· Willing to travel on occasionally basis with EU and UK (2-4x per year) 
· Working hours 38,5 (+overtime agreement 5h)
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