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Role Description & Person Profile

	Job Title

	SENIOR NUTRITIONIST (EQUINE)

	Reports to

	HEAD NUTRITIONIST

	Business

	GLOBAL SUPPLEMENTS

	Location

	HYBRID

	Direct & Indirect Reports

	NONE

	Budget Responsibility
 
	NONE




	Role Overview
Impact Statement 

	The Senior Nutritionist is a key technical and developmental role within the Global Supplements division, combining strong scientific expertise with increasing ownership of operational and commercially relevant nutritional activities.

Working under the guidance of the Head Nutritionist, this role plays a critical part in supporting product integrity, driving insight-led improvements, and delivering high-quality technical input across the equine side of the business.

The role has a clear development pathway, with progressive responsibility and mentorship aimed at preparing the individual for a future senior position within the scientific team.

It operates cross-functionally, partnering with Marketing, Technical, Regulatory and Commercial teams to ensure products and communications are scientifically robust, competitive and relevant to the market.


	
Key Responsibilities

	Nutritional Expertise & Guidance
· Provide credible, evidence-based nutritional input across the Global Supplements equine portfolio.
· Support internal teams with clear interpretation of nutritional science and ingredient functionality.
· Contribute to the development of scientifically sound product development and claims (in partnership with Regulatory and Marketing).
· Deliver internal education sessions to build nutritional confidence across Commercial and Marketing teams.
· Represent the business externally in educational content, articles or events, as appropriate.
Product Support & Reformulation (Increased Ownership)
· Lead minor product reformulations, ensuring continued compliance, efficacy and competitiveness.
· Support product renovation projects under the direction of the Head Nutritionist.
· Contribute nutritional input into new product development projects, building capability in formulation and rationale development.
· Help ensure ongoing compliance of feed supplement products across markets.
· Monitor emerging nutritional science, ingredient developments and feeding trends within equine and pet sectors.
Marketing Content Creation (With Oversight)
· Create nutritional marketing content, including technical articles, product descriptions and educational materials.
· Translate complex scientific concepts into clear, engaging and commercially relevant messaging.
· Work closely with Marketing to support campaign development.
· Ensure all content is reviewed and approved by the Head Nutritionist or Technical Director where required.
Competitor & Market Analysis
· Conduct competitor analysis to understand product positioning, ingredient trends and claims.
· Support competitor compliance monitoring and reporting, highlighting risks or opportunities.
· Monitor emerging nutritional science, ingredient developments and feeding trends.
· Translate insights into actionable recommendations for the business.
Technical Support & Training
· Provide helpline and technical support, responding to customer and internal queries.
· Deliver stockist and customer training, building confidence in product use and nutritional understanding.
· Support the development of training materials and technical resources.
Trials & Scientific Support
· Support the coordination and execution of product trials.
· Assist in data collection, analysis, and interpretation.
· Contribute to translating trial results into credible claims and communications.
Strategic Projects & Development
· Contribute to innovation and strategic projects that enhance product credibility and customer value.
· Support digital or technical initiatives (e.g., tools, calculators, educational platforms).
· Build experience in higher-level project ownership over time.
Cross-Functional Partnership
· Partner with Marketing to ensure scientific accuracy and nutritional integrity in campaigns and materials.
· Work closely with Regulatory to maintain compliance and responsible communication.
· Provide insight to Commercial teams to strengthen customer-facing propositions.
Development & Succession Pathway
· Actively engage in mentorship and development with the Head Nutritionist.
· Build capability across formulation, strategic thinking, and leadership.
· Progressively take on increased responsibility in preparation for a more senior role in the future.
· Develop specific areas of interest, that may involve pet nutrition as well as equine.


	
Key Stakeholders

	· Technical Director
· Head Nutritionist (Line Manager)
· Marketing and Sales teams
· Technical and Regulatory colleagues
· External partners (research bodies, suppliers, consultants)


	Other Factors
Travel, shift pattern, working hours, Licence type etc.
	· Full time position
· Hybrid home office/on-site
· Full driving licence
· Some international travel






Person Profile

	Required experience, qualifications, and necessary knowledge 

	Essential
	Desirable

	· Strong technical background in equine nutrition, animal science, veterinary science, or related discipline.
· Degree (BSc or higher) in Animal Science, Nutrition, Veterinary Science, Biology, a related field OR an accredited animal nutritional qualification.
· Experience in equine feed or supplement industries (or closely related animal health sectors).
· Ability to translate technical concepts into commercially relevant ideas and marketing content.
· Cross-functional mindset with experience working between Technical, Marketing and Commercial teams.
· Creative thinking and problem-solving skills grounded in scientific understanding.
· Strong communication skills — written, verbal, and presentation.
	· Practical horse knowledge from prior experience riding, owning or caring for horses.
· Experience creating educational, training, or scientific communication materials.
· Exposure to digital projects or tech-enabled customer solutions.
· Experience with co-branding, supplier partnerships, or collaborative product development.
· Understanding of regulatory frameworks for feed supplements and application products (region-specific).
· A level in chemistry.
· BETA ENFAR status.



	Success Measures:
· Contribution to growth in innovation-led revenue, particularly NPD as a % of total sales.
· Quality and quantity of new concepts entering the innovation pipeline.
· Increased effectiveness and scientific credibility of marketing materials and campaigns.
· Impact of special projects (e.g., partnerships, co-branded products, digital tools).
· Improved customer trust and brand authority through educational and technical content.





	
Key Behaviours

	Scientifically Credible
Applies sound nutritional judgement aligned with divisional strategy.
Insight-Driven
Uses emerging science and market understanding to inform innovation.
Collaborative & Influential
Works effectively across functions while respecting role boundaries.
Commercially Aware
Balances scientific rigour with practical market realities.
Proactive
Identifies opportunities and independently progresses ideas with appropriate stakeholder engagement.
Customer & Brand Focused
Consistently considers customer perspectives, user experience and brand positioning.

	AB Agri High Performance Framework
	Our high-performance framework is a set of guiding behaviours which have been created with people from across our businesses to enable great performance across the organisation.  The focus is on what you can do to demonstrate high performance in your role, as well as the behavioural inputs to assist you getting there.  
· Pioneering – Curious, spirited and bold. We lead the right way. 
· Excellence – We seek excellence in all that we do.
· Growth – We create ways for our people and customers to thrive. That’s how we keep making a difference. 


	AB Agri Leadership Framework
	Our Leadership framework is a set of principles outlining what leaders must know and must do.  It clearly defines the requirements for leadership.  As we have big ambitions for our future, we need to ensure all leaders are pulling in the same direction to help us achieve our business goals.  
· Creates direction and purpose.
· Drives and delivers commercial excellence.
· Engages people.
· Develops self.
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