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Role Description & Person Profile

	Job Title

	Marketing Executive – Social Media, Content & Campaigns - 



	Reports to

	Marketing Manager – D2F Segment- Matrix to Marketing manager – B2B


	Business

	Asterra

	Location

	

	Direct & Indirect Reports

	No direct Reports


	Budget Responsibility
 
	Supports campaign spend tracking






	Role Overview
Impact Statement 

	Creates compelling content and  assets that support campaigns, customer engagement and brand storytelling for both D2F and B2B audiences. Works closely with PR to ensure consistency and quality.  Own social media and content generating, including images, videos and testimonial.


	
Key Responsibilities

	· Develop campaign materials including brochures, scripts, case studies, and copy. 
· Support PR Manager with media releases, articles and press coordination. 
· Collaborate with the wider Marcomms team to provide multichannel support.
· Own social media across Asterra, generating compelling content, and plans.
· Ensure content meets brand guidelines and tone of voice. 
· Assist Marketing Managers in campaign planning and delivery. 
· Collect and develop customer success stories. 
· Coordinate content calendars across brands.
· Build rapport with the sales team to access customers for testimonial and content


	
Key Stakeholders

	· Operational Marketing
·  PR Manager 
· Marketing Managers 
· Digital Exec 
· Designer 
· Sales & Technical teams


	Other Factors
Travel, shift pattern, working hours, Licence type etc.
	Driving licence
37.5 hours a week, Monday to Friday
Working from home and travel required 




















Person Profile

	Required experience, qualifications, and necessary knowledge 

	Essential
	Desirable

	
· Social Media experience with examples of driving analytics
· Experience creating marketing content
· Ability to manage multiple deadlines
· Interest in photography/ videography
· Interest in UK Agriculture



	· Experience writing agri content
· Understanding of SEO for content
· Experience with basic design and video editing e.g. Canva
· Qualifications in graphic design/ art/ creative industries





	
Key Behaviours

	
· Creative, collaborative and able to simplify complex information.


	AB Agri High Performance Framework
	Our high-performance framework is a set of guiding behaviours which have been created with people from across our businesses to enable great performance across the organisation.  The focus is on what you can do to demonstrate high performance in your role, as well as the behavioural inputs to assist you getting there.  

· Pioneering – Curious, spirited and bold. We lead the right way. 
· Excellence – We seek excellence in all that we do.
· Growth – We create ways for our people and customers to thrive. That’s how we keep making a difference. 
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